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MINISTRY OF HEALTH AND FAMILY WELFARE ”
. NOTIFICATION
New Delhr the 31st May, 2005

s

G s R 345(E).— ln exercise of the powers conferred by sechon 31 of the
Crgcreﬂes and other Tobccco Producfs (Prohrbmon of Adverhsemen’r and
Regulcmon of Trade cnd Commerce Produc’rron upply and Drsfnbu’rron)
Act, 2003" the Central Govemmen’r hereby makes the followrng rules to
amend the Clgcre’r’res and other Tobocco Produc’rs (Prohrbrhon of
Advertisement: and Regulatron of Trade and Commerce, Produchon
Supply and Drsfnbuhon) Rules 2004 nomely- . T

1. (1) These rules moy be colled 'rhe Crgareﬂes cnd o’rher Tobdcco-
'Produc'rs (Prohrbmon of Adverhsemem‘ and - Regulcrron of Trade and-’
Coriimerce, Produchon Supply:and Drsrrrbufron (Amendmenr) Rules 2005 -

~[2) They shall come into force on the Tst day of August 2005,
2. In the Cigarettes and other Tobacco Products {Prohibition of

Adverhsement and Regulc’non of Trade ond Commerce Produc’rron' |
Supply cmd Dlsfnbu’rron) Rulés, 200«4 o RR '

(@ inme2, 'the fou'owrag. ¢rau§‘e shall be insefted, namely.-

“le) ‘Indrrecr adver’rrsemen’r’ mentioned in section 5 (1) of the Act »
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i) " ’rhe use of a name or' brond of tobacco produc’ts for
morkehng promo’nng or odverhsmg other goods
servnces ond evem‘s,

(i)  the morkehng of ’robacco produc’rs wn‘h the aid of a -

. brand name or ‘rrodemork Wthh i§ known as, or in use
- @as.aname or brand for other goods and service;

(i) the use of parhculor colours and  layout ond/or
presentation those are -associated with particular
,‘robacco products, ond

(iv) the use. of tobacco produc’rs and smokmg sﬂuchons

- ; when adver’nsmg o’rher goods ond servnces '

(b) forrule 4, the following rule shall be éUBktifufed‘,"hoz‘iﬁely.— |

"4, Prohiblﬂon of . qdelisement of cigaretles and other fobacco

products. - (1) The snze of ‘rhe board used for the adverﬁsemenf of
c;goreﬂes ond any other tobacco produc’rs dusplayed at fhe eﬁ’rrcmoe of

- a warehouse or a shop, where cngcre’n‘e or ony other fobocco produe’rs is
offered for sale. sholl not exceed S|xty cen’nmeters by forty—fwe

centimeters.

| (2) Each such boord shall contcun nn dn Indncn 1angucge as -

»'r ' cpphcab|e one of 1he followmg warnmgs occupylng the ’rop edge of the
board in a prormnent manner meosunng twem‘y cenhme’rers by fi ﬂeen
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centimeters, ,nqmely -
() Tobacco causescancer,of = R

i) Tobocco kllls |
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(3) The heallh warnlng referred to in sub-rule 2 ‘must. be
prominent, leglble and |n black colour wr’rh a white background

(4) . The drsplay board shall only list lhe lype of tobacco products |

- available and no brand pack sho’r brand name of the tobacco product

or other. promo’nonal message and plc’rure shall be displayed, on the
board The drsplay board shall no’r be backlll or rllumrna’red in any

manner

(5)  The owner or manager or rn-charge of the affairs of a place
where cigarettes and olher lobacco producrs are sold shall not display
tobacco products in such a way lhal lhey are visible so as to prevent
easy access of tobacco produc’rs to persons below lhe age of eighteen

years.

. "(6-) ~ No lndrvrdual or a person or a characfer in clhema and
. »lelevrslon programmes shall drsplay lobacco producls or their uie.Where,
however, cinema . and lelevrsron programmes whrch Fydives leeen
- produced prror to lhls nohﬁcahon have scenes - with smoking’ srlualrons and

use of other forms of lobacco, it shall be mandalory to place a heatth

warnrng as a prominent scroll at the bottom of the television or cinema )

screen with font in. black colour on whlle bac:kground whrch is legible and

readable. The text of lhe warnmg shall be ‘Smokmg causes cancer or

'smoking krlls for smokmg form of robacco use and ‘Tobacco ‘causes

cancer or ‘Tobacco Kills' for chewrng and olher fbrm”éf“ tobacco. The

heallh wamlng shall be in ’rhe same language/s &s used in’ lhescmema or

the lelevrsron programme. , L
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{7) Wherever brand names or logos of lobacco products form a

part of the plclures to be pnnled in any form ol‘“ﬁnnl o ouldoor media or

footage to be arred through any form of eleclronrc medra, |’r shall be
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mandatory for the media to crop or mask the same to ensure that the

brond names and logos of the tobacco produc‘rs are not visible."
(c) inrule 5, the following clauses shall be odded, namely.-

“(3) The owner Or the manager or the in-charge of the affairs of a place
where cigarettes or other tobacco products are sold shall ensure that no
tobacco product is sold through a vending mcchine'in order to prevent
- easy access of tobacco products to persons below the age of eighteen

years.

(4)  The owner or the manager or the incharge of the affairs of a place
where cigarettes or other tobacco products are sold shall ensure that no
tobacco product is handled or sold by a person below the age of

eighteen years."

~ [F-No. P-16012/1/2005-PH]
BHAVANI THYAGARAJAN, Jt. Secy.

Note:- The principal rules were published vide number GSR 137

dated 25M February, 2004.
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